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This is the second of two articles recapping some of the insights that can be gleaned 
from the US Census Bureau’s Small Business Pulse Survey which was conducted 
from the end of April through the end of June with over 900,000 Small Businesses 
across all states and targeted business sectors. 

To read Part 1 of the article in the series, click here.

The Small Business Pulse Survey was designed to capture how business owners 
were feeling during the National Emergency and the early phases of the re-opening 
plans. 

After nine weeks of data through the end of June, a few things are very clear. 
 (a)  Business optimism is improving, but owners are still dealing with the 
        impact of forced closure.

PARAMOUNT
Financial Technologies

Understanding the impact that delays in re-opening, unemployment and decreased sales 
have had on small businesses in your markets can inform your planning and strategies 
to support your customers. PFT has integrated this rapidly evolving market data into the 
planning tools and analytics we use to support our clients. 

(b)  The time for “Return to Normal” is perceived to be longer as the 
       re-opening process drags on.

(c)  Concerns about running out of cash in a month or two were lower by 
      the end of June bolstered by slowly growing revenues.
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Overall Impact

Business optimism is improving, but still feeling the 
negative impacts of forced closures.

Late April

National results
show that 51%
predict a large

negative impact.

National mood has 
improved to just under 

40% feeling a large 
negative impact.

MA & RI are feeling more 
of an impact while CT, NH, 

ME, and VT are feeling 
close to the National

average.

Late June New England Businesses

After nine weeks of the 
survey and as states begin 
their phased re-opening of 
non-essential businesses, the 
majority of small businesses 
still feel that they will 
experience a large 
negative impact as a result of 
the forced closures and 
overall impact to their 
customers and revenues.

Health Care and Food & Accommodation sectors have felt the most impact. They 
received 10% more PPP than the National Average of 70%. They along with the Retail 
sector have seen the biggest disruption in their supply chain with a reported 40% to 
53% impact as distributors were either running out of inventory or experiencing 
significant delays in restocking and shipping. 

Both of these sectors also reported decreasing their employee base by 40% to 47% 
compared to the National Average of 28%. By the end of June, the Health Care sector 
had rebounded to the National Average of 12%, but Food & Accommodations was still 
more than twice that at 21% still having a reduced work force.
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58% of the Food & Accommodations still feeling the biggest negative impact and much 
longer recovery period. This is due in part to the re-opening guidelines that restrict restaurant 
capacity and the safety and cleaning protocols that must be met by those that were not able to 
easily pivot to take out or cannot provide expanded outdoor seating. 

Overall Impact

Cash-on-Hand & Revenue

While optimism is improving the anticipated length of time to 
return to ‘normal’ is increasing.

With the phased re-opening and revenues slowly beginning to recover, 
most businesses are now feeling that they will have at least 2, if not 

more month’s cash on hand.

Late April Late June Late June

Just over 50% of most
businesses felt that they 
would return to ‘normal’ 

in 2-6 months.

40% now feel it will
take greater than

6 months with 
about 30% of each 
sector still feeling 

2-6 months.

Health Services is 
now more positive, 

but Food & 
Accommodations are 

still feeling that it 
will take longer than 

6 months.

Health Services and
Food & Accommodations

were feeling that 
it would take longer 

Late April Late June Biggest Changes

A third of all businesses
were projecting that they would 
run out of cash within a month.

The number of businesses feeling 
that they would run out of cash in a 

month had decreased to 25%.

While 70% of all businesses in the 
survey received PPP funding, 1/3 of 

all Construction, Retail, Health 
Service and Food & 

Accommodation sectors are still 
feeling that they will run out of 

cash in less than a month.

2/3 of all businesses saw a 
decrease in revenue with 

Wholesalers, Health Services, and 
Food & Accommodations seeing 

the biggest decrease.

40% of all businesses were still 
seeing a decrease in revenue, with 

20% to 30% in the same sectors 
seeing an increase.

20% to 30% of Wholesalers, 
Retailers, Health Services and 
Food Services are seeing an 

increase in revenue, but they had 
also experienced the biggest drop 

in revenue back in April.

A subset of small Retailers and 
Food Services that were not able 
to offer online ordering or curb-

side pick upwere feeling that they 
would runout within a week.

An additional 1/3 were feeling 
that they would have at least 1-2 

months cash on hand with a 
quarter feeling that they would 

have more than 3 months.
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While overall, businesses are slowly recovering, there are still 5% to 10% of the smaller 
size businesses in all sectors that feel they have less than a week of cash reserve. 
The Food and Accommodations sector is the most concerned with 10% reporting that 
they have less than a week of cash reserve. They, along with the Retail sector continue to 
delay loan and other vendor payments at a rate of 12% to 30%.

Comprehensive, up-to-date local market data analyses overlaid on your internal data 
and supported by expert interpretation will supply you with the insights you need to 
build into your plans for 2021 and beyond. To learn more about how this can support 
your 2021 planning during the pandemic, click here to read our article.

To learn how PFT’s analytics supported services can help you
accomplish your near and long term growth goals, contact:

Visit our Resource Center to read more PFT articles that will give 
you additional insights and data to help inform your decision-making.
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